
Data-Driven 
Creativity



DATA-DRIVEN CREATIVITY

The Art & Science 
Of Content That Converts

Mizz Korea - PDP Brand Extension

Next Wave of Derm Retail 
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73%
Of consumers say 
good content is the 
reason they buy

Source: DSI & Profitero “The State Of Content Report” 2024
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79%
Of consumers say 
bad content has 
deterred them 
from purchasing

Source: DSI & Profitero “The State Of Content Report” 2024
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Strong Content Premiumizes Your Brand
Poor Content Devalues Your Brand

Strong Content Premiumizes Your Brand
Poor Content Devalues Your Brand

Good Content
Balance of Art + Science

Educates the consumer

Improves organic ranking

Influences engagement & conversion

Drives revenue 
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“Before” PDP Image Gallery

No storytelling

Mizz Korea

No education

Not SEO optimized

Nothing about the brand or brand values

Visuals not ideal for conversion
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“After” PDP Image Gallery

Addresses common consumer questions

Mizz Korea

Stays true to brand identity

Optimized for SEO

Shares certifications

Great first impression
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Digital Content 
With The End Goal 
In Mind

Brands see average 

10%–35% 
increase in sales from 

optimized PDP content



DATA-DRIVEN CREATIVITYFunding Growth: Building a Resilient Business

Invest in Your Brand’s Equity
Revision Skincare - Brand Campaign



DATA-DRIVEN CREATIVITYMintel, The Future of Facial Skincare, 2023

Data-Driven Creativity

of US adults do at 
least some type 
of BPC ingredient 
research

87%

Our patients want 
the results. That is 

why they come here. 

That is what 
they expect.

say they do a significant 
amount of research

“

– Gabrielle, Skincare Professional 
+ Revision Skincare Provider

43%
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https://drive.google.com/file/d/12-gd-fHhssXy99JbpdDDCdiWgDrJGxdT/view
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Results

     Increase in Instagram engagement 
rate, exceeding industry benchmarks

87%
     Increase in Reels engagement 
vs. previous 4-month period

216%

DATA-DRIVEN CREATIVITY
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Building Community 
& Brand Loyalty

Clairol - Integrated Digital Programs

Retention, Loyalty, Devotion: The Path to Lifelong Customers
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Community Building ROI

of consumers are more loyal to a brand 
because of their access to a community.

60%

Source: Higher Logic

https://vanilla.higherlogic.com/blog/community-impact-customer-retention/


A Strong Community…

DATA-DRIVEN CREATIVITY

Strengthens brand loyalty 
and customer retention

Inspires engagement

Builds trust and generates 
positive sentiment

Attracts new fans 



2,052.4% 
above ER 

benchmark!

1,709% 
above ER 

benchmark!

Community Building Activation

Immersive Storytelling

Partnership with Local Organization

Influencer Activation

Event Planning

Celebrating “Hairitage” 
for Culturally 
Significant Moments

Hispanic Heritage Month

https://www.instagram.com/reel/DAGzgVayqXx/
https://www.instagram.com/reel/C__FMcLSy9y/


1,960% 
above ER 

benchmark!

1,030% 
above ER 

benchmark!

Community Building Activation

Immersive Storytelling

Influencer Activation

Event Planning

Celebrating “Hairitage” 
for Culturally 
Significant Moments

Black History Month

https://www.instagram.com/reel/DFiOgzOAy4D/
https://www.instagram.com/reel/DGjOs-iygvD/


Fostering a 
Rich Community 

“Always-On” Community 
Management Strategy

Outbound & Inbound 
Community Management

Viral Moments

Strategic Nurturing
102k 
Likes! 

30k+ 
Likes! 

https://www.tiktok.com/@michelleepark/video/7339800996500999470?_r=1&_t=8kJqfgh3m7X
https://www.tiktok.com/@erinldevilbiss/video/7343174488558767402?_r=1&_t=8kU1CP8sZpO
https://www.tiktok.com/@chris/video/7323334718517267758
https://www.tiktok.com/@scarlllett1/video/7410831729461693717
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KOLs Drive Growth
New Frontiers in Marketing

The Exosome Hype: Harnessing Regenerative Beauty
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KOLs Help Our Clients…
Tell the science story

Reinforce product claims

Debunk myths

Author blog content & media pitches

Provide insights into future trends

Act as a third party voice during 
moments that matter

And more!

https://www.instagram.com/reel/C1-HbmQxU12/
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22% increase in inbound requests 
by derms/estys to sell Epionce 

“EltaMD tinted sunscreen” emerged as a breakout 
topic on Google Trends, growing more than 

5,000% YoY
Opens New Accounts!

Grows Metrics that Matter



360° 
Touchpoints

DATA-DRIVEN CREATIVITY

Partner 
Content

Media 
Pitching

Targeted 
Seeding

Community 
Management

Content 
Creation

Paid 
Media
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Stackable Skincare
Face Reality - Dermatology Launch

Skin Deep Innovation - Unveiling Tomorrow’s Treatments
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39%
of US Skincare consumers, 
GenX or older, feel it is 
important for skincare 
products to be recommended 
by a doctor or dermatologist.

Source: Mintel Global Beauty and Personal Care Trends Report, 2023
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Current Success: Opportunity:
4,000 Estys
50 States 11,000 Derms in the US
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Stackable Solutions

Rx Laser Topical

DATA-DRIVEN CREATIVITY
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Derm 
Partners

Dr. Lindsey Zubritsky

Dr. Toral Vaidya

https://www.instagram.com/toralmd


DATA-DRIVEN CREATIVITY
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Results
Outperformed 

client lead goal by

900%

https://www.businessoffashion.com/articles/beauty/behind-beautys-food-obsession/
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Introducing New Tech 
to the US Market

YA-MAN Medi Lift - Device Launch

Commercializing Technology Breakthroughs in Anti-Aging
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=billion
Media 

Impressions

million 
Advertising 

Value Equivalency

$9.541
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235% revenue
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219% traffic
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KOL Partners

342% increase in EMV 
vs. benchmark
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KOL Seeding

of recipients 
posted UGC33%
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But we 
needed more!
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Caroline Gonzalez for 
Sabrina Carpenter

Alexander Echeverri for 
Victoria Monét

Simone Siegl for 
Leslie Mann

3 notable 
Makeup Artists 
working 
with high- 
profile talent

https://www.instagram.com/sabrinacarpenter/?img_index=1
https://www.instagram.com/sabrinacarpenter/?img_index=1


DATA-DRIVEN CREATIVITY

Makeup Artist’s video was reposted by celeb: 
Over 1.5M video views in 2 days
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Driving Business Growth 
Balancing Short-Term 

& Long-Term Initiatives

Beyond the Deal: M&A’s Effect on Aesthetics



DATA-DRIVEN CREATIVITY

Marketing Shifts In The Mid-2020’s

*Source:  “How the CMO role is evolving…” by Kaitlin O’Brian

75%

of CMOs rank 
short-term commercial 

company growth as 
their top priority*

Business first, marketing second mindset 
from C-Suite

CMOs are challenged to connect all spend/activity 
to measurable business outcomes that ultimately 
drive revenue

CMO role evolving into CRO, CGO with closer 
ties to revenue

The push/pull of balancing short-term growth 
vs long-term priorities 



Marketing 
Spend 

Breakout 68.8% 
Short-term 
brand performance

31.2% 
Long-term 

brand growth

“Brands that balance short-term and long-term priorities 
see on average 10%-20% YOY revenue growth”

DATA-DRIVEN CREATIVITY
“
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Rooted in Data-Driven Creativity 
& Consumer-Centric Approach

Short-Term
Digital marketing

Revenue-driving 
activity

Channel-focused

Measurable

Long Term
Content

Brand-building

PR

Thought leadership

Innovation

Revenue 
Growth+ =

DATA-DRIVEN CREATIVITY
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Marketing in a Gated Category
PlusOne - Brand Campaign

Holistic Horizons: The Next Era of Wellness Offerings
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Data-Driven Creativity
Most women were under 23 when they bought their first vibrator

18-22
38.3%

23-25
15.6%

30-39
8.3%

40+
6.3%

Never
6.9%

<18
14.3%

Quality of sleep  
Better mood overall
Less general stress

96%
Improvement 
in their overall 
sexual well being9 out of 10

DATA-DRIVEN CREATIVITY
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Data-Driven Creativity

“The sector faces growing challenges from 
censorship and platform restrictions, making 

it difficult for brands to reach consumers 
through traditional digital marketing.”

“
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Showcase faces of pleasure
Utilize strong campaign 
headline to reflect an 
allusive style

Create coy intrigue without 
being explicit 

Emphasize brand mission 
to democratize sexual 
wellness as holistic wellness

How to Break Through
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Campaign: Ohh For All

Discovery Revelation Pleasure

Positioning Pillars
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DATA-DRIVEN CREATIVITYThe GLP-1 Effect: Capitalizing on Metabolic Beauty

Unlocking New Frontiers 
Colgate Optic White - Beautifying Oral Care
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“The beautification 
of oral care has begun”

With self-care in the spotlight, consumers are embracing their
 oral hygiene routines as a way to feel like their better selves.

6 Month Partnership!
Collaboration with Kayla Risch, Sr. Brand & Innovation Design 

Manager/Director: Global Whitening Enterprise Oral Care  

Source: Mintel Oral Health US, 2023

“
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Giving Colgate Optic White “The Beauty Treatment”

Source: Mintel Oral Health US, 2023

of consumers say 
maintaining oral 
health is a form 

of self care 

69%

Maintaining oral 
health is important 

to maintaining 
overall health

70%

of consumers 
express interest in 
oral care products 

from beauty brands

47%
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Industry Audit & 
Data-Driven Insights

Strategy

Brand Fundamentals

Art Direction

Copywriting
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Content 
leveraged 
globally.





DATA-DRIVEN CREATIVITY

Recipient of THREE 
Transform Awards

Gold: Best Creative Strategy (Consumer) 

Silver: Best Implementation of a Brand Development Project 

Bronze: Best Brand Evolution (Consumer)



DATA-DRIVEN CREATIVITY

Future Proof 
Your Business

Select the Right Partners

Your Blueprint for Scaling Success
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A Strategic Partner Helps You

DATA-DRIVEN CREATIVITY

Build Scalable Growth

Stay Ahead Of Market Changes

Gain access to tech stack & data

1

Complement Existing Teams’ Expertise

2

3

4
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THE EMPATHY EFFECT
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84%
“My company’s marketing team is 

stretched too thin to keep up with all 
of our business goals and priorities."

THE EMPATHY EFFECTWhat are the Capabilities within 
the Client’s Marketing Team?
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2/3 of respondents agree that:

“Change occurs so frequently in 
the advertising ecosystem that it is 
difficult for our marketing team to 
keep up with them”

THE EMPATHY EFFECTWhat are the Capabilities within 
the Client’s Marketing Team?



DATA-DRIVEN CREATIVITY

Approximately how many 
full time employees would 
you need to hire to replace 
the work of your agencies? 10+

10–19

20–50

50+
1–4

5–9

0Don’t 
know/too 

complex to 
estimate

?
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A Strategic Partner Gives You Access To

DATA-DRIVEN CREATIVITY

Skills + Expertise

Faster Innovation

Advanced Technology & Data

1

Reduced Costs

2

3

4
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AI’s Marketing Potential
Borghese - Fango 40th Anniversary Campaign

Navigating AI for Next Level Personalization
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Over 20% of US content creators utilize 
AI for editing and generating visual 
content.

Source: Statista

30%
Brands see a 30% increase 
in sales during beauty brand 
anniversary campaigns among 
both loyal and lapsed customers. 

https://www.statista.com/topics/5017/ai-use-in-marketing/#topicOverview


DATA-DRIVEN CREATIVITYSource: Statista

of consumers expect brands 
to deliver personalized, 

visually compelling content 
across digital touchpoints

82%

say a brand’s imagery influences 
their purchase decisions.

70%

https://www.statista.com/topics/5017/ai-use-in-marketing/#topicOverview
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Elevated

Evocative

300% savings

⅓ of the time to produce
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A sampling of the 124 images we generated. 

DATA-DRIVEN CREATIVITY
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The perfect setting 
and the correct 
facial expression…

DATA-DRIVEN CREATIVITY



…gave her a more 
realistic-shaped nose… 

DATA-DRIVEN CREATIVITY



…more refined bun…

DATA-DRIVEN CREATIVITY



…added 
realistic details…

DATA-DRIVEN CREATIVITY



…updated to a 
realistic ear… 

DATA-DRIVEN CREATIVITY
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…and added realistic 
skin texture.

No Skin Texture

Subtle Skin Texture
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Trend: Sensorial Beauty 
Epionce Skincare - Social Media

Social Media Refresh: Capitalizing on the Latest Trends



B A S E   B E A U T Y   C R E A T I V E   A G E N C Y  `

Sensorial beauty is all about 
engaging the senses—sight, 

touch, and even smell.
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The Proof is in the Data

Source: Beauty Independent, Mintel, Business of Fashion

of global consumers want multisensory 
experiences from brands63%

of US respondents expressed interest 
in beauty products that have 
mood-boosting qualities, such as 
de-stressing or calming benefits. 

70%

increase in engagement 
on Rhode Skin’s social 

channels following Krispy 
Kreme collaboration, where 

the brand launched a 
strawberry-flavored version 

of Peptide Lip Treatment

715%

https://www.beautyindependent.com/skincare-warm-hot-body-care/
https://www.mintel.com/insights/consumer-research/global-consumer-trends/?_bt=715072169955&_bk=consumer%20trends&_bm=b&_bn=g&_bg=144491633742&utm_medium=cpc&utm_source=google&utm_content=Threepipe-GO19848721560~GO144491633742&gad_source=1&gclid=CjwKCAiAlPu9BhAjEiwA5NDSAxcMnmBG_FTxfiUS5eArBAlagMGMPBh4gGEPD3fK_xZk_ke-P0ytAhoCv_4QAvD_BwE
https://www.businessoffashion.com/articles/beauty/behind-beautys-food-obsession/#:~:text=In%20recent%20years%2C%20TikTok%20has,Z%20and%20Gen%20Alpha%20shoppers.
https://www.businessoffashion.com/articles/beauty/behind-beautys-food-obsession/
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https://www.beautyindependent.com/skincare-warm-hot-body-care/
https://blog.symrise.com/taste-the-trend-how-gen-z-is-driving-food-inspired-beauty-and-fashion/#:~:text=Beauty%20and%20fashion%20brands%20are,resonant%2C%20sensory%2Ddriven%20products.
https://beautymatter.com/articles/taste-as-the-new-face-of-beauty-marketing
https://www.instagram.com/reel/DEP7o_6OYUD/?igsh=X2thMW1sUFc1
https://www.instagram.com/reel/DGbDznevt6b/?igsh=XzFydURPNWFh
https://www.businessoffashion.com/articles/beauty/behind-beautys-food-obsession/


The Gratifying Drizzle 

64.69% 
above average

Impressions

Crisp, Hydrating Sensation

2.88pp 
above benchmark

Engagement Rate

https://www.instagram.com/p/C-qQw4NRWJD/
https://www.instagram.com/p/DExwInoP6wt/


As Satisfying as Cake Batter

294.93% 
above average

Comments

Creamy, Dreamy Milky Lotion

4.83pp 
above benchmark

Engagement Rate

https://www.instagram.com/p/DEIgdlcPSe9/
https://www.instagram.com/p/DFYVkaZP2Qz/

