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The Art & Science
Of Content That Converts

Mizz Korea - PDP Brand Extension

Next Wave of Derm Retail
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Of consumers say

73% 200d content is the

reason they buy

Source : DSI & Profitero “The State Of Content Report” 2024



Of consumers say
bad content has

deterred them
from purchasing

Source : DSI & Profitero “The State Of Content Report” 2024



Strong Content Premiumizes Your Brand
Poor Content Devalues Your Brand

CLEANSE
52 1) - Good Content
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Five essential products work in harmony to deeply
nourish your skin and give you your best glow ever
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Mizz Korea

“Before” PDP Image Gallery

@ No storytelling

® No education

(%) Not SEO optimized
(%) Nothing about the brand or brand values

@ Visuals not ideal for conversion




Mizz Korea

“After” PDP Image Gallery

() Addresses common consumer questions
@ Stays true to brand identity

@ Optimized for SEO

@ Shares certifications

@ Great first impression

This unique formula transitions from
ccream to oil to foam, ensuring a thorough
cleanse and luxurious, sensory experience

E

Suitable for all skin types, including sensitive skin

How to Use

Apply: On dry skin
Cleanse: Add water and massage into a bubbly foam
Rinse: Use lukewarm water and pat dry

Barbers Millon Dollar
Genes Cream \
e ot |

RE.
S e s e —
Added Fragrances \ ,—:: Seoul InLove Peptide
MIZS _ RoosingSerum
KOREA o o=

MIZZ g ‘
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Gluten Free B LT

% Fora deeper cleanse,mossage ¢ Can be used
into skin and transform to an oil AM & PM
before adding water
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Oat Protein Extract 175 T 452
Strengthens the skin barrier s 8= a7
and soothes irritation 73 ite
i )
5 types of 2
Hyaluronic Acid
for ultimate hydration 8
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Five essential products work in harmony to deeply
nourish your skin and give you your best glow ever



Complimentary Shipping On US Orders $75+

Digital Content
With The End Goal
In Mind

Mlzz KOREA Shop v About The System Seoulful Beauty Contact Q

Jo
(<D

IZZ KOREA MIZZ KOREA MIZZ KOREA MIZZ KOREA MIZZ KOREA| Dream Team 2_in_ l Double CleanSe
How to Use

This all-in-one facial cleanser effortlessly melts away makeup,
SPF, and impurities, leaving your skin supremely hydrated and
irresistibly soft.

2 @

Gluten Free Cruelty Free Vegan

On dry skin
Add water and massage into a bubbly foam
Use lukewarm water and pat dry
* For a deeper cleanse, massage * Can be used
into skin and transform to an oil M & PM

before adding water
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B ra n d S See ave ra g e % [ Subscribe & save 10%
ﬁ Delivery every month Subscription details
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Benefits +

increase in sales from Ingredients N
o o Shipping and Returns o
optimized PDP content pping
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Invest in Your Brand’s Equity

Revision Skincare - Brand Campaign

Funding Growth: Building a Resilient Business



Data-Driven Creativity

of US adults do at
least some type
of BPC ingredient
research

87%

o say they do a significant
43/) amount of research

Mintel, The Future of Facial Skincare, 2023

—@—

Our patients want
the results. That is
why they come here.

That is what

they expect.

— Gabrielle, Skincare Professional
+ Revision Skincare Provider

DATA-DRIVEN CREATIVITY




THE

SCIENCE
IS BLACK
& WHITE.
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REVISION
NCARE

C+ Correcting
Complex 30%"

Exclusive

antioxidant blend

+THD Ascorbate 30%
+Vitamin E
+Microbiome Technology

DISRUPTIVE INNOVATION.

revisionskincare.com/results

WE'RE SERIOUS
ABOUT THE SCIENCE o

Your patients’ satisfaction depends onit.

Skincare backed by
pioneering innovation,
clinical rigor and an

unwavering passion to
transform skin.

Disruptive Innovation.
True Visible Results.™

Become a Revision Skincare Partner
1.800.385.6652 | revisionskincare.com/partners






Results

@ 87% g 65 216%

M Increase in Instagram engagement M Increase in Reels engagement
rate, exceeding industry benchmarks B VS, previous 4-month period
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Retention, Loyalty, Devotion: The Path to Lifelong c@tomdts



Community Building ROI

60%

of consumers are more loyal to a brand
because of their access to a community.

18 YEARS ¢ CONECT

Source: Higher Logic DATA-DRIVEN CREATIVITY


https://vanilla.higherlogic.com/blog/community-impact-customer-retention/

CLAIROL

A Strong Community...

Strengthens brand loyalty
and customer retention

Inspires engagement

Builds trust and generates
positive sentiment

Attracts new fans

y
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4  CLAIROL

Celebrating “Hairitage”
for Culturally g
Significant Moments ﬁ

2,052.4%
above ER
benchmark!

& Community Building Activation
& Immersive Storytelling

@ Partnership with Local Organization Y
d that my favorite'ways
Sitolcelebrate my heritage are

. . lly just through, |
@ Influencer Activation l [ o N

1,709%
above ER
benchmark!

& Event Planning



https://www.instagram.com/reel/DAGzgVayqXx/
https://www.instagram.com/reel/C__FMcLSy9y/

Black History Month

Celebrating “Hairitage
for Culturally
Significant Moments

29

& Community Building Activation
& Immersive Storytelling
@& Influencer Activation

@& Event Planning

CLAIROL

1,960%
above ER
benchmark!

DEBUNKING|M
ABOUIT BLAGKSHAIR
g ﬁ

(,
SRR Hlstory

| E-RICH COLOR

above ER
benchmark!


https://www.instagram.com/reel/DFiOgzOAy4D/
https://www.instagram.com/reel/DGjOs-iygvD/

CLAIROL

clairolhair
Telllng my kids this was High School Musical

Fostering a
Rich Community

2N

OCH 4

“‘Always-On” Community J
Management Strategy ’ N

Outbound & Inbound
. clairolhair
Community Management In 2024 you will.. bring back the blonde »»

Reply

Viral Moments u . i :' |
CY(COA -p@Q\\W/A“ !

BR,
LL’ANT‘ clairolhair

Strategic Nurturing
This might actually be Regina George



https://www.tiktok.com/@michelleepark/video/7339800996500999470?_r=1&_t=8kJqfgh3m7X
https://www.tiktok.com/@erinldevilbiss/video/7343174488558767402?_r=1&_t=8kU1CP8sZpO
https://www.tiktok.com/@chris/video/7323334718517267758
https://www.tiktok.com/@scarlllett1/video/7410831729461693717

KOLSs Drive Growth

; New Frontiers in Marketing
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The Exosome Hype: Harnessing Regenerative Beauty

i~



KOLSs Help Our Clients...

Tell the science story

Reinforce product claims

Debunk myths

Author blog content & media pitches
Provide insights into future trends

Act as a third party voice during
moments that matter

And more!

MD Monday

with Dr. Kikam

Understanding Skin of Color: Health, Education and
Unique Needs

DiAnne Davis, MD, FAAD

The Structural Differences in
Skin of Color
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https://www.instagram.com/reel/C1-HbmQxU12/

Ata
no

CLEAR
SPECTR
PF 46

‘%% ""'
Put Your The Unlikely T|kTok Success Story of
Skin Barrier Derm-Beloved Sunscreen Brand EltaMD

First and
Beautnful Skin
Will Follow

Photos: Courtesy of EitaMD; Pixabay; Artwork: Brooke Frischer/Fashionista

The decidedly unflashy skin-care company has reached millions
— and sold thousands of mineral sunscreens — in the process.

Grows Metrics that Matter

“EltaMD tinted sunscreen” emerged as a breakout
topic on Google Trends, growing more than

o) increase in inbound requests
22 /0 by derms/estys to sell Epionce 5,000% YOY

Opens New Accounts!
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ONE
STEP YOU
SHOULDN'T

Partner
Content

Content
Creation

M ed ia The 13 Best S
Pitching

@ drwallacenozile | keep hearing about this line, I'm going to
have to give it a try! Lord knows my heels could use some

extra attention this wintere &

Community

Management Base
CREATIVE

seener  BZAUTY
MENEEX  CONNECT
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[/ Face Reality - Dermatology Launch

4,\

{ —

Skin Deep Innovation - Unveiling Tomorrow’s Treatments




of US Skincare consumers,
GenX or older, feel it is

important for skincare
products to be recommended
by a doctor or dermatologist.

Source: Mintel Global Beauty and Personal Care Trends Report, 2023

DATA-DRIVEN CREATIVITY



Current Success: Opportunity:

4,000 Estys ) .
A 11,000 Derms in the US




Stackable Solutions

Laser Topical

cality” 7
-
{
face reality’  clearDerma
ra gentle moisturizer
+ lightweight and
3 soothing

cleanser

...........

moisture balance
i toner

“oml hydrates and
replenishes

3

2floz/60ml
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Derm
Partners

IF YOU'RE HEADING TO
AAD

E AT

-
L\

Dr. Lindsey Zubritsky

AGENCY. B AUTY
LR CONECT
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https://www.instagram.com/toralmd

N . - ‘
Face Reality is a favorite : q ¢ : / — ' face reality
amongst dermatologists : .
because of how seumissly " { % ,
it integrates with existin 3 T 3 . A . .
e aeh S 1 y o e " Committed to Clearing
B - e Y g ! \ Professional-Grade Acne Solutions
Wherther combined with ¢ N 3 RAGE P - Foca ey s woming cloceh e
prescription therapies or .
used as a standalone
regimen, it enhances
overall treatment
effectiveness-leading to
better, longer-lasting
outcomes.

fivwe peatity

(&
Corere baiaren
ey Rl

face reality
Networking Lunch
Join us for an exclusive networking lunch to

hosted by Face Reality CEO, Jeremy Soine and
Face Reality Partner, Dr. Lindsey Zubritsky.

Connect with fellow professionals, enjoy
a great meal, and learn more about how
Face Reality can support your practice
with targeted acne solutions.



drmislankar 39m
love to hear your thoughts! | just
contacted them for the office!

1like Reply
Hide all replies

ﬂ toralmd € 40m

=  @drmislankar oh wonderful!!
happy to connect you with
their team directly as well.
@facerealityskincare

1like Reply

teawithmd @ 1w
7 Looking forward to trying
@facerealityskincare

1like Reply
View all 1 replies
" dr.derm.love @ 1w
Level up acne! I'm loving
@facerealityskincare so far!

1like Reply

Outperformed
client lead goal by

000%
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https://www.businessoffashion.com/articles/beauty/behind-beautys-food-obsession/

Introducing New Tech
to the US Market

YA-MAN Medi Lift - Device Launch

Commercializing Technology Breakthroughs in Anti-Aging






1 $9.54
billion <=> million

Media Advertising
Impressions Value Equivalency
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23 5% revenue
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219% traffic
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(y increase in EMV
342 O vs. benchmark




KOL Seeding

of recipients
posted UGC

33%




But we

needed more!

BASE

BEAUTY
CREATIVE D=RMATOLOGICAL]

seever | BZAUTY
HESERSX  CONNECT

DATA-DRIVEN CREATIVITY




3 notable
Makeup Artists
working

with high-
profile talent

Caroline Gonzalez for
Sabrina Carpenter

Alexander Echeverri for
Victoria Monét

Simone Siegl for
Leslie Mann



https://www.instagram.com/sabrinacarpenter/?img_index=1
https://www.instagram.com/sabrinacarpenter/?img_index=1

WHO WHAT WEAR NEWBEAUTY NYLON

The Best Beauty Looks From the
2024 Vanity Fair Oscar Party

“For tonight’s Vanity Fair Oscar Party, skin prep
was key,” says celebrity makeup artist Carolina
Gonzalez. Before doing Sabrina Carpenter’s
makeup, | used the Medi Lift Essential Mask
($400) , powered by electrical muscle
stimulation (EMS), to provide an instant lift and
healthy glow.”

Makeup Artist’'s video was reposted by celeb:
Over 1.5M video views in 2 days

DATA-DRIVEN CREATIVITY
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Driving Business Growth

Balancing Short-Term
& Long-Term Initiatives

s

Beyond the Deal: M&A's Effect on Aesthetics




Marketing Shifts In The Mid-2020’s

Business first, marketing second mindset
from C-Suite

CMOs are challenged to connect all spend/activity
to measurable business outcomes that ultimately
drive revenue

of CMOs rank
CMO role evolving into CRO, CGO with closer short-term commercial

ties to revenue company growth as
their top priority*

The push/pull of balancing short-term growth
vs long-term priorities

B (o (8
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*Source: “How the CMO role is evolving...” by Kaitlin O'Brian DATA-DRIVEN CREATIVITY




31.2%
Long-term -

brand growth Marketlng
Spend

Breakout 68.8%

Short-term
brand performance

@ “Brands that balance short-term and long-term priorities

see on average 10%-20% YOY revenue growth”

DATA-DRIVEN CREATIVITY




Short-Term Long Term

Digital marketing Content
Revenue-driving Brand-building Revenue
activity PR Growth
Channel-focused Thought leadership
Measurable Innovation

Rooted in Data-Driven Creativity

& Consumer-Centric Approach

DATA-DRIVEN CREATIVITY



J
Marketlng in a Gated Category

PlusOne - B’}and Campaign

Holistic Horizons: The Next Era of Wellness Offerings



plusOne

Data-Driven Creativity

Most women were under 23 when they bought their first vibrator

<18 18-22 23-25 30-39
14.3% 38.3% 15.6% 8.3%

@B A Quality of sleep P Improvement
A Better mood overall iNn their overall
¢ Less general stress i
9 outof 10 g sexual well being

DATA-DRIVEN CREATIVITY




Data-Driven Creativity

(o0)
O

“The sector faces growing challenges from
censorship and platform restrictions, making
it difficult for brands to reach consumers
through traditional digital marketing.”

BIE  CONECT

DATA-DRIVEN CREATIVITY



How to Break Through

Q Showcase faces of pleasure

Create coy intrigue without
being explicit

Utilize strong campaign

headline to reflect an
allusive style

Emphasize brand mission
to democratize sexual
wellness as holistic wellness

BBBBBB
EEEEEEEE
AAAAAA

DATA-DRIVEN CREATIVITY



Campaign: Ohh For All

Positioning Pillars

Discovery Revelation Pleasure

@ o
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/ Unlocking Ml/ontlers

4 Colgate Optic White - Beautifying Oral Care

( —

The GLP-1 Effect: Capitalizing on Metabolic Beauty




(o)
©

“The beautification
of oral care has begun”

With self-care in the spotlight, consumers are embracing their
oral hygiene routines as a way to feel like their better selves.

6 Month Partnership!

Collaboration with Kayla Risch, Sr. Brand & Innovation Design
Manager/Director: Global Whitening Enterprise Oral Care

EEEEEEEE

ter BZAUTY
MRS CONECT

DATA-DRIVEN CREATIVITY

Source: Mintel Oral Health US, 2023



Giving Colgate Optic White “The Beauty Treatment”

69% 70%

of consumers say Maintaining oral

maintaining oral health is important

health is a form to maintaining
of self care overall health

Source: Mintel Oral Health US, 2023

47%

of consumers
express interest in
oral care products
from beauty brands

DATA-DRIVEN CREATIVITY



@ Industry Audit &
Data-Driven Insights

@ Strategy

® Brand Fundamentals

Removes
Years of Stains
In Just

® Art Direction 1 WEEK

C((g-jlt‘ Qi)‘

@ Copywriting




+
Colgate
=

Content A Formula That
- "]mtuq'mm 7 ¥ Gets Beneath The
== ‘ 3 Surface, Where True
leVGI‘aged Confidence Begins.

globally. -

THE FINAL y
TOUCH ~|-O YOL.JR \_~|'
FLAWLESS LOOK. &




IT DOESN'T
TAKE A
MIRACLE

AT TAKES
A SYSTEM.

[T DOESN'T

TAIL/ZD A




ReCipient Of THREE Gold: Best Creative Strategy (Consumer)
TranSfOI'm Awards Silver: Best Implementation of a Brand Development Project

Bronze: Best Brand Evolution (Consumer)




g e Future Proof
Y()ur Business .

Select the Right Partnefs

Your Blueprint for Scaling Success ; L 4



A Strategic Partner Helps You

|8 Build Scalable Growth

pA Stay Ahead Of Market Changes

3 Gain access to tech stack & data

Yl Complement Existing Teams’ Expertise

BBBBBB
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AdAge
THE EMPATHY EFFECT

BBBBBB

B=AUTY



cye.e iy e AdAge
What arc the Capabllltles Wlthln THE EMPATHY EFFECT

the Client’s Marketing Team?

“My company’s marketing team is
stretched too thin to keep up with all
of our business goals and priorities."

84%




AdAge

What arc the Capabilities Within THE EMPATHY EFFECT
the Client’s Marketing Team?

2/3 of respondents agree that:

“Change occurs so frequently in
the advertising ecosystem that it is
difficult for our marketing team to
keep up with them”

DATA-DRIVEN CREATIVITY



S

NG
Approximately how many
full time employees would

you need to hire to replace
the work of your agencies?




A Strategic Partner Gives You Access To

)|l Skills + Expertise

pA Faster Innovation

$¥ Advanced Technology & Data

4 Reduced Costs

BBBBBB
CREATIVE D=RMATOLOGICAL]

AGENCY.

DATA-DRIVEN CREATIVITY
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ATI’'s Marketing Potential

Borghese - Fango 40th Anniversary Campaign

s

Navigating Al for Next Level Personalization




Brands see a 30% increase
in sales during beauty brand

anniversary campaigns among
both loyal and lapsed customers.



https://www.statista.com/topics/5017/ai-use-in-marketing/#topicOverview

32%

of consumers expect brands say a brand’'s imagery influences
to deliver personalized, their purchase decisions.
visually compelling content
across digital touchpoints
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Source: Statista DATA-DRIVEN CREATIVITY


https://www.statista.com/topics/5017/ai-use-in-marketing/#topicOverview

PE
RO

~BORGHESE

2 4

Espenenza

rehese

From the Ian | Fromithe hands.
From the heart of Italy.

& Elevated
& Evocative
® 300% savings

® 15 of the time to produce

DATA-DRIVEN CREATIVITY



A sampling of the 124 images we generated.




The perfect setting
and the correct
facial expression...
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BEAUTY

CREATIVE D=RMATOLOGICAL
AGENCY. BERUTY

NEVERRSK  C/ONNECT

~ \ DATA-DRIVEN CREATIVITY
Y



..gave her a more
realistic-shaped nose...

BASE
BEAUTY
CREATIVE

AGENCY. BEAUTY
~ p FEVEREE  C/ONNECT

\ DATA-DRIVEN CREATIVITY
Y ‘




..more refined bun...

nent  BEAUTY

(18 YEARS | N\ECT

‘ DATA-DRIVEN EATIVITY
% .



..added
realistic details...
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..updated to a
realistic ear...
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No Skin Texture ..and added realistic
skin texture.

L’m. i

Subtle Skin Texture
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« Espericnza Borghesé

From ("19 land. From the hands. From the heart of Italy.

e

4
40
\dars \
A Fango
0
{@h
N _
E SE Follow ‘ Shop Borghese Shop By Concern Skin Body Lifestyle Our Story

. ROMA

Minimal Skincare, Maximum Results.

Used regularly, these products the power of Advanced Fango Active Mud, creating a luxurious, spa-worthy ritual that supports long-term skin health. Instantly hydrate, boost nutrient absorption, replenish collagen and brighten.

' Esperienza —
o Borghese

From the land. From the hands.
From the heart of Italy.

® ® ®

BORGHESE BORGHESE BORGHESE
‘Advanced Fango Active Mud Musk - Nourishil Curaforte Moisture Intensifier - Moisturizer Bo... Power-C Serum, 50 Capsules - L Ascorbic Acid .
*

$53.00 $78.00 $84.00

Addto Cart Addto Cart Add to Cart



Trend: Sensorial Beauty

Epionce Skincare - Social Media

Social Media Refresh: Capitalizing on.the Latest Trends



Sensorial beauty is all about

engaging the senses—sight,
touch, and even smell.




The Proof is in the Data

6 (y of global consumers want multisensory
3 0 experiences from brands

of US respondents expressed interest

O(y in beauty products that have
7 0 mood-boosting qualities, such as

de-stressing or calming benefits.

Source: Beauty Independent, Mintel, Business of Fashion

715%

increase in engagement
on Rhode Skin's social
channels following Krispy

Kreme collaboration, where
the brand launched a
strawberry-flavored version
of Peptide Lip Treatment
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https://www.beautyindependent.com/skincare-warm-hot-body-care/
https://www.mintel.com/insights/consumer-research/global-consumer-trends/?_bt=715072169955&_bk=consumer%20trends&_bm=b&_bn=g&_bg=144491633742&utm_medium=cpc&utm_source=google&utm_content=Threepipe-GO19848721560~GO144491633742&gad_source=1&gclid=CjwKCAiAlPu9BhAjEiwA5NDSAxcMnmBG_FTxfiUS5eArBAlagMGMPBh4gGEPD3fK_xZk_ke-P0ytAhoCv_4QAvD_BwE
https://www.businessoffashion.com/articles/beauty/behind-beautys-food-obsession/#:~:text=In%20recent%20years%2C%20TikTok%20has,Z%20and%20Gen%20Alpha%20shoppers.
https://www.businessoffashion.com/articles/beauty/behind-beautys-food-obsession/

“We are increasingly seeing sensorial experiences being
incorporated into beauty routines.”

Taste the trend: how gen-Z is driving food-
inspired beauty and fashion

BEAUTY

Pretty Enough to Eat: Behind
Beauty’s Food Obsession

Inrecent years, TikTok has birthed a number of beauty trends with very little
staying power. Despite this reality, labels are increasingly using sweet treats
like glazed doughnuts, jelly and gummy bears to sell their products to Gen-Z
and Gen Alpha shoppers.

BEAUTY CRAVINGS: TASTE AS
THE NEW FACE OF BEAUTY
MARKETING

#

strawberrymakeup
38.6K posts

wever . BZAUTY
MSNERSX  CONNECT
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https://www.beautyindependent.com/skincare-warm-hot-body-care/
https://blog.symrise.com/taste-the-trend-how-gen-z-is-driving-food-inspired-beauty-and-fashion/#:~:text=Beauty%20and%20fashion%20brands%20are,resonant%2C%20sensory%2Ddriven%20products.
https://beautymatter.com/articles/taste-as-the-new-face-of-beauty-marketing
https://www.instagram.com/reel/DEP7o_6OYUD/?igsh=X2thMW1sUFc1
https://www.instagram.com/reel/DGbDznevt6b/?igsh=XzFydURPNWFh
https://www.businessoffashion.com/articles/beauty/behind-beautys-food-obsession/
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A Impressions X = .;?: h ( . A Engagement Rate
64.69% 5 2.88pp b
above average above benchmark
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https://www.instagram.com/p/C-qQw4NRWJD/
https://www.instagram.com/p/DExwInoP6wt/

Creamy, Dreamy Milky Lotion

Is it cake bat?%'ﬁqr VOUTr:
favorite Epionce product?

A Engagement Rate A Comments
4.83pp r? 204.93%
above benchmark above average



https://www.instagram.com/p/DEIgdlcPSe9/
https://www.instagram.com/p/DFYVkaZP2Qz/

